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At the Sustainable Development Summit on 25 September 2015, UN 
Member States adopted the 2030 Agenda for Sustainable Development, 
which includes a set of 17 Sustainable Development Goals (SDGs) to end 
poverty, fight inequality and injustice, and tackle climate change by 2030.

The SDGs are a bold commitment to finish what we started, and tackle 
some of the more pressing challenges facing the world today. All 17 
Goals interconnect, meaning success in one affect success for others. 
Dealing with the threat of climate change impacts how we manage our 
fragile natural resources, achieving gender equality or better health helps 
eradicate poverty, and fostering peace and inclusive societies will reduce 
inequalities and help economies prosper. In short, this is the greatest 
chance we have to improve life for future generations.

The SDGs, also known as the Global Goals, are a universal call to action 
to end poverty, protect the planet and ensure that all people enjoy peace 
and prosperity. These 17 Goals build on the Millennium Development 
Goals (MDGs), while including new areas such as climate change, 
economic inequality, innovation, sustainable consumption, peace and 
justice, among other priorities. The goals are interconnected – often the 
key to success on one will involve tackling issues more commonly 
associated with another.

The SDGs work in the spirit of partnership and pragmatism to make the 
right choices now to improve life, in a sustainable way, for future 
generations. They provide clear guidelines and targets for all countries to 
adopt in accordance with their own priorities and the environmental 
challenges of the world at large. The SDGs are an inclusive agenda. They 
tackle the root causes of poverty and unite us together to make a positive 
change for both people and planet. "Poverty eradication is at the heart of 
the 2030 Agenda, and so is the commitment to leave no-one behind.

Background
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This strategy has been produced by the Communications Officer for 
UNDP Pakistan and Ministry of Planning Development and Special 
Initiatives, Government of Pakistan. The Strategy involved a rigorous 
strategy development for the Sustainable development goals which 
covers all aspects for the National Initiative on SDGs. Key Ideations were 
developed in consideration to the 2030 agenda and its awareness plan. As 
per the latest modes of communications and available resources for 
stakeholders, a brief methodology for each goal has been established. 
This strategy includes the process of defining communication goals for 
each SDG. The timeline for 2030 can be extracted from this strategy and 
each deliverable can be set on a timeline as per available resources. The 
Communications Analyst would therefore urge all relevant stakeholders 
from public and private sector to develop their communication plans on 
SDGs using this strategy. 

For the purpose of communicating the SDGs, localization of contents, 
SDG materials are to be kept in line with the standard UN guidelines. The 
use of mediums including but not limited to Social Media, Conventional 
Media, Digital Mediums, Electronic Media, Public Relations, CSR and 
other campaigns, activities and academia engagement shall be extracted 
from this plan onwards to ensure coherence and productivity. Official 
platforms on social media for the Pakistan SDGs handles are the only 
official source of communication mentioned and to be used by 
stakeholders for further dissemination and circulation of any news, 
activity, update or awareness purposes. 

The writer would like to extend gratitude to all the people at Federal 
SDGs Unit for their immense support, Chief SDGs for the guideline and 
all reviewers of the strategy who contributed their time to review the 
document. The writer would also like to thank all provincial SDG Unit 
teams from Punjab, KPK, Balochistan, Sindh, Azad Jammu & Kashmir, 
Gilgit Baltistan and extend the use of this strategy for implementation at 
provincial level. 

Acknowledgments

National Communications Strategy
SDGs Support Unit 05



Pakistan has displayed commendable commitment to the 2030 Agenda 
for Sustainable Development as it was one of the first countries to endorse 
it globally in 2015. On 16th February 2016, the Parliament unanimously 
approved the SDGs as the national development agenda. It also formed 
the Parliamentary SDGs Secretariat based at the National Assembly – 
one of the few countries to do so. This process of legislation was the first 
and crucial step in mainstreaming and localizing the SDGs.

The process of localizing the SDGs in Pakistan has been more than just 
agreeing to formal arrangements with government partners. It has also 
been an inclusive process relying on evidence based solutions to 
transform abstract SDG aspirations into real and objective targets for all 
stakeholders, including local actors. The 18th constitutional amendment 
devolved several public functions including the provision of social 
services from the federal to the provincial governments. The government 
of Pakistan conducted discussions on the post-Millennium Development 
Goals (MDGs) with all stakeholders for coordinating and strengthening 
efforts at federal and provincial levels to achieve Pakistan's sustainable 
development and poverty reduction targets. The consultation process 
emphasized the need for national categorisation of SDGs, improved data 
collection and enforcement of monitoring mechanisms.

The seven pillars of Vision-2025 are fully aligned with the SDGs, 
providing a comprehensive long-term strategy for achieving inclusive 
growth and sustainable development.

SDGs – 
at the Pakistan level

Ministry of Planning – 
SDG Section

4. Innovative approaches applied to accelerate progress on priority 
SDGs

3. Financing flows increasingly aligned with 2030 Agenda

2. SDGs monitoring, reporting and evaluation capacities strengthened

A dedicated SDGs Section has been formed at the federal level in the 
Ministry of Planning, Development and Reform (MoPDR) to monitor 
and to coordinate as a national coordinating entity.

Collectively, all partners can support communication of the new agenda, 
strengthening partnerships for implementation, and filling in the gaps in 
available data for monitoring and review.trategy for achieving inclusive 
growth and sustainable development.

UNDP is supporting MoPDR for localizing the SDGs by applying 
UNDG MAPS approach focusing on the following four project outputs:

1. Mainstreaming SDGs in Plans, Policies and Resource Allocation 
aligned to 2030 Agenda
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Pwhile several actions have been taken to communicate progress on 
implementation of the SDGs, the Auditor General of Pakistan issued a 
report on the “Preparedness of Federal Government for Implementation 
of SDGs”, whose findings reveal that the “Ministry of Planning, 
Development and Reform does not a well-structured communication 
strategy for involving citizens and stakeholders in the processes and 
institutional arrangement to integrate the 2030 Agenda”. The results of 
this report serve as the impetus for creating a communication strategy to 
guide the communications activities and initiatives to be taken by the 
SDG Unit in the future. 

Rationale for a 
Communication Strategy

Ministry of Planning – 
National Initiative for SDGs

At the national level, the Federal SDGs Support Unit was established at 
the Ministry with a mandate to ensure early instutionalisation of SDGs to 
provide coordination and advisory to respective ministries and line 
departments. Technical experts of relevant fields are part of the unit 
including Social Advisor, Economic Advisor, I.T/ Data Analyst, 
Research Analyst, M&E Officer, Admin & Finance Officer and 
Communications Officer.

MoPDR, Planning & Development Departments of provincial 
governments with the support of UNDP Pakistan, has launched a five 
years joint project of "National Initiative for Sustainable Development 
Goals” to institutionalise the 2030 Agenda.

The initiative brings together the planning, financing and statistical 
institutions to work collectively to lay foundation of SDGs 
implementation in the country.

The Unit is working on the following activities to support SDGs 
implementation:

Policies and Plans
 

Data Reporting
 

Financing
 

Innovation
 

Mainstreaming SDGs in 

local development plans 

and strategies clearly 

delineating the resource 

requirements 

Strengthening 

coordination, reporting 

and monitoring 

mechanisms for SDGs  

Financing flows 

increasingly 

aligned with 2030 

Agenda  

Supporting integrated 

and innovative 

approaches to 

accelerate progress on 

SDGs on priority areas  

 

The Unit is actively undertaking coordination, reporting, and monitoring 
progress towards SDGs, and providing policy, research, and knowledge 
management support for SDGs. At the same time, the team is working 
towards enhanced awareness raising amongst stakeholders about Agenda 
2030 and sustainable development goals through engagement using 
multiple communication activities and tools.

For the purpose of this communications strategy document, we are 
de�ning strategic communication as per the de�nition used in a 
document titled “Strategic Communication for Sustainable 
Development: A conceptual overview”, prepared by the Government 
of Germany. “Strategic communication…is understood as a dynamic 
process, integrated in a large-scale initiative that comprises multi-
disciplinary and social marketing, non-formal education and public 
participation, thrives on acting people, aims at the innovative and 
sustainable change of practices, behaviours and lifestyles, guides 
communication processes and media interventions within and 
among social groups, and is a pre-requisite and a tool for change at the 
same time.” This communication strategy has been designed keeping 
in mind the afore-quoted de�nition. 

Definition of
Strategic Communication
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The Goals and targets will stimulate action over the next several years in 
areas of critical importance for humanity and the planet:

People

We are determined to end poverty and hunger, in all their forms and 
dimensions, and to ensure that all human beings can fulfil their potential 
in dignity and equality and in a healthy environment.

We are determined to protect the planet from degradation, including 
through sustainable consumption and production, sustainably managing 
its natural resources and taking urgent action on climate change, 

Planet

The Unit is actively undertaking coordination, reporting, and monitoring 
progress towards SDGs, and providing policy, research, and knowledge 
management support for SDGs. At the same time, the team is working 
towards enhanced awareness raising amongst stakeholders about Agenda 
2030 and sustainable development goals through engagement using 
multiple communication activities and tools.

The government of Pakistan conducted discussions on the post-
Millennium Development Goals (MDGs) with all stakeholders for 
coordinating and strengthening efforts at federal and provincial levels to 
achieve Pakistan's sustainable development and poverty reduction 
targets. The consultation process emphasized the need for national 
categorisation of SDGs, improved data collection and enforcement of 
monitoring mechanisms.

Prosperity

The interlinkages and integrated nature of the Sustainable Development 
Goals are of crucial importance in ensuring that the purpose of the new 
Agenda is realised. If we realize our ambitions across the full extent of the 
Agenda, the lives of all will be profoundly improved and our world will 
be transformed for the better.

The seven pillars of Vision-2025 are fully aligned with the SDGs, 
providing a comprehensive long-term strategy for achieving inclusive 
growth and sustainable development.

Partnership

We are determined to ensure that all human beings can enjoy prosperous 
and fulfilling lives and that economic, social and technological progress 
occurs in harmony with nature.

Peace

so that it can support the needs of the present and future generations.

We are determined to foster peaceful, just and inclusive societies which 
are free from fear and violence. There can be no sustainable development 
without peace and no peace without sustainable development.

We are determined to mobilize the means required to implement this 
Agenda through a revitalised Global Partnership for Sustainable 
Development, based on a spirit of strengthened global solidarity, 
focussed in particular on the needs of the poorest and most vulnerable and 
with the participation of all countries, all stakeholders and all people.

Overarching 
Priority Areas
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The underlying principles being used for communication are as 
follows:

l Inclusivity: Ensuring all voices are heard, acknowledged and their 
inputs are incorporated in the Unit's work.

l Bi-lingual approach: Communication products are produced in 
both English and Urdu for the convenience of the entire 
population.

l Easy comprehension: Simpli�ed language will be used, which 
does not contain development sector jargon for the easy 
comprehension by the general public.

Underlying principles Stakeholder Mapping

l Print media: The media will be engaged with periodically, to update 
them on progress, as well as to create advocates

l Events: The Unit will organize events to raise awareness and inform a 
diverse audience base about their work an impact. These events can 
include stakeholder consultations, policy dialogues, seminars, 
conferences, etc. 

Platforms and tools to promote the work of the Unit are mentioned below:

l Digital/social media: We will use our digital/social media assets – our 
website, Facebook, Twitter and Instagram pages – to highlight both 
the work of the Unit, and the broader initiatives being taken by our 
stakeholders, including the federal and provincial governments, 
private sector, academia, media, etc. 

l Direct mail: Communications products (reports, CDs, etc) will be 
dispatched to relevant stakeholders via courier/post. 

Communications 
tools/platforms

Target Audience  Why Target Them  Tools 
Priority 

(high/medium/low) 

General public The most important stakeholder for any SDG -
related ac�vity will always be the general 
public. They are the focus of any interven�on 
under the SDG umbrella and they are the 
primary recipient of any communicat ion.  

Digital media, 
print media 

High 

Government Despite the fact that the SDG Unit is housed 
within the MoPDR, communica�on about the 
Unit’s work must be spread to all relevant 
government bodies and ins�tu�ons – at the 
federal, provincial and local levels. Indeed, as a 
coordina�ng body, t he Unit must not only act 
as a clearinghouse of informa�on that comes 
from various government bodies, but it must 
also serve as an instrument of dissemina�on.  

Digital media, 
print media, 
events, direct 
mail 

High 

Academia, think 
tanks, NGOs/CSOs 

This group of stakeholders is important since 
the Unit will likely have a two-way rela�onship 
with it. The Unit will disseminate informa�on 
to this audience, but also receive cri�cal 
feedback from this group. In par�cular, 
academia and think tanks serve as important 
research hubs, whereas NGOs/CSOs will use 
that informa�on to help formulate – and 
advocate – policies.  

Digital media, 
print media, 
events, direct 
mail 

High 

Media The media has not been used strategically in  
the past by the Unit. Moving forward, it is 
impera�ve that rela�onships be developed 
and that exclusive roundtables and 
opportuni�es for direct engagement be 
created, so that the media is not looked at as a 
hos�le en�ty, but instead, as a partner for  
progress.  

Print media, 
electronic 
media, events 

Medium 

Social media 
influencers 

While social media influencers have 
tradi�onally been engaged with by the private 
sector, we are seein g engagement efforts also 
being taken by the development sector to 
collaborate with this increasingly powerful 
group of people. This is especially cri�cal – and 
easy – since most influencers are already 
conscious about development causes and 
aspire to play a role to solve social problems. 
Therefore, it is the Unit’s respons ibility to 
provide relevant content to these influencers 
as/when possible.  

Social media, 
events 

Medium 
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l Any sustainable development-related activity or initiative should 
be aligned with the SDGs. 

The following messages will need to be delivered constantly and 
consistently, through all communication platforms and by all 
members of the Unit:

l The SDGs are far-reaching and wide-ranging in terms of their 
scope, their vision and their expectations. 

l Achieving the SDGs is the responsibility of ALL – not just any one 
particular entity (Ministry, NGO, politician, etc). 

l The SDGs are a global call to action, which must be heeded by all 
people.

Key Messages

l Radio show: A 17-episode radio show will be broadcasted on Radio 
Pakistan over the course of the year. Each episode will focus on a 
speci�c Goal. One guest will be a subject matter expert who can 
speak about the detailed targets and indicators of the Goal, while a 
government representative will speak about the government's 
steps in achieving the Goal. A Q&A session will follow. The episode 
can be one hour long.

Communications and outreach by the SDG Unit will be anchored by a 
few key activities that take place during the year. Details of these 
activities are below:

l Leverage international days: UN-designated/mandated days are a 
good way to celebrate, commemorate or raise awareness about 

Priority activities

l between the government and citizenry, increasing accountability 
and transparency for the government.

l Harnessing the power of social media: 

n There are a wide variety of social media resources and assets 
that can be used, both for content generation, as well as for 
raising awareness. These are only bene�cial for the Unit if 
content is posted on social media on a regular basis. Intervals 
for social media posts differ from platform to platform, but the 
content can be repurposed and used on various platforms. A 
dedicated designer and a dedicated budget for social media 
buying is required, though, which is also recommended in the 
potential partners section below.

n A campaign customized for social media can be devised to 
increase awareness and simultaneously provide a call-to-action 
for the general public. The campaign can be titled “What should 
Pakistan look like in 2030? And what will you do to help realize 
that vision?” It can be launched around 14 August and end on 
the day the SDGs were launched (25 September). Facebook and 
Twitter can be used for this campaign.

issues. Not only can press releases be issued for the bene�t of the 
media, but speaking engagements and �lm screenings can be 
organized for the general public whereby experts on the issue, 
government officials and the general public can all interact. This 
also allows for direct and open engagement 

l Videos: If done correctly, videos are a great way to tell a complex 
message in a simple way. While UNDP has produced a few mini-
documentaries on SDGs, it would be bene�cial if the SDG Unit told 
a similar story, but oriented towards a focused group of 
stakeholders. For example, videos can be made on the role of a 
particular stakeholder group on how they can help achieve the 
SDGs (including media, private sector, academia, think tanks, 
youth, etc.). These videos, and others like them, can be used for 
social media outreach, as well as at various events where the SDG 
Unit is making presentations. 
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This chapter seeks to frame the concept of communication for 
sustainable development by looking at academic literature on how 
sustainable development communication takes shape and the 
prevalent discourse and delivery of sustainable development topics to 
different stakeholder groups. 

Developing a framework that consists of two components:

l addressing the way in which sustainability is communicated. 
These components, which are separated as process-centred and 
content- centred,  re�ec t  on the differences  bet ween 
communication of sustainability and communication about 
sustainability. In the process-cantered component, breakdown of 
the two themes, communication of sustainability and 
communication about sustainability, into the direction of the 
communication �ow, the communication's function, and the 
measures of the communication's effectiveness. With respect to 
communication of sustainability, the direction of communication 
is transmissive in nature and focuses on a one directional pathway 

As global sustainability issues are characterized by high complexity 
and uncertainty, effective communication processes between the 
many actors involved are crucial to develop a mutual understanding of 
which actions to take. 

The chapter will  focus on communication of sustainable 
development, communication about sustainable development, and 
communication for sustainable development, as the differences 
between the manner in which, and by whom, sustainable 
development is communicated, makes a signi�cant difference in how 
it is perceived. Being able to better understand the ways in which 
sustainable development is currently communicated and moving 
towards more receptive forms of communication for sustainable 
development should have the potential to improve the overall efficacy 
and uptake of desired messages by diverse societal actors. 

l The function of these two types of communication also differ: the 
function of communication of sustainability seeks to transmit 
information and knowledge about a particular objective that has 
already been de�ned by the information transmitter. The function 
of communication about sustainability is the production of 
intersubjective knowledge or information, as well as the 
development of shared concepts and frameworks and is 
deliberative in nature. Objectives, therefore, would be de�ned 
through the deliberative process and not necessarily be set by any 
one information transmitter as is the case in communication of 
sustainability.

l As the demands of society for sustainable action grow, actors may 
see the need for communication of sustainability as a measure to 
defend or legitimize their behaviour. “Corporate sustainability 
reporting” is one example of this type of communication. 
Communication about sustainability, on the other hand, is 
deliberative, horizontal, and features and information �ow from 
many providers to many receivers.

of sender of information to the receiver of that information and is 
typically characterized as communication from one to many.  

l Measuring the effectiveness these communication pathways is 
different. In the case of communication of sustainability, success is 
reached if the objective of the sender is ful�lled, for example 
convincing people to reduce their carbon footprint by eating less 
meat or taking public transportation more often instead of driving 
their car. However, in the case of communication about 
sustainability, the success and effectiveness are measured by the 
quality of the discourse and the compatibility of concepts to 
sustainability. This pathway is very much about the process and 
not only the results of the process.

Communication 'of'
Sustainability vs.
Communication 'about'
Sustainability 
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A new global developmental agenda, known as the 2030 Agenda of 
Sustainable Development, was adopted on 25 September 2015. The 
SDGs adopted by 193 member states of the United Nations are a new 
universal set of goals, targets and indicators to frame the 
developmental plans and agenda over the next 15 years until 2030. 
The 2030 Agenda for Sustainable Development is integrated, 
indivisible and is a balance of the three dimensions of sustainable 
development; economic, social and environment with poverty 
eradication constituting as the overarching goal. The three main 
thematic areas for the 17 Global Goals adopted by the countries are to 
end all forms of poverty, �ght inequality and tackling climate change 
while ensuring no one is left behind. Pakistan has been working on the 
implementation of SDGs and several activities have been undertaken 
at the national level by public and private sectors, independent 
commissions, authorities, international developmental agencies and 
the public in general. 

Effective implementation of SDGs and achieving results require a 
good preparation in different aspects, ranging from ownership and 
awareness, policy coherence, engagement and building alliances 
between different agencies including among both private and public 
sectors. Most notably, stronger communication and awareness efforts 
need to be undertaken to reach a larger audience and sustain long-
term cooperation and engagement. Furthermore, to achieve the 2030 
Agenda for  Sustainable Development,  effective,  hol ist ic 
communication is critical. People, businesses, civil society and 
governments need to understand the SDGs as well as how they can 
engage and take action to bring about change. People—particularly 
the most disadvantaged—need to participate in shaping the 
decisions that affect their lives. Communications and public advocacy 
are no longer only a means to promote results; they are a means to 
deliver results. As such, communications and public advocacy must be 
fully integrated into program planning and delivery.

SDGs in Pakistan:

The communication strategy will have the following overarching 
objectives:

The main objective of developing an SDGs communication strategy 
and action plan for Pakistan is developing an effective communication 
vision for the implementation of 2030 Agenda for Sustainable 
Development. The communication strategy will support engagement, 
participation and substantive realization of SDGs by the stakeholders 
and the successful achievement of SDGs targets in the country. 

l To raise awareness and familiarize the general public, policy 
makers, political parties, media, private sector, NGOs and other 
development partners including the UN on the SDGs and 2030 
Agenda. 

l To develop collaborative mechanisms through various media 
platforms, including social media, to create awareness on SDGs to 
reach out and engage new audiences in dynamic and relevant 
ways. 

l To develop key messages for advocacy and other engagement 
opportunities with the government and international and 
national stakeholders to promote and facilitate the necessary 
policy changes to the achievement of the 2030 Agenda.

l To generate dialogue among various stakeholders on the SDGs 
goals and targets at different levels on how the goals will be 
implemented, tracked and measured. 

Objectives 

SDGs in Pakistan: Objectives
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This communication strategy is being developed after consulting with 
several stakeholders from the government agencies, UN agencies and 
the current observation from the private sector. The objective of 
engaging stakeholders is to enable effective implementation in the 
future and identify the sectoral needs for SDGs communication and 
advocacy. This communication strategy has four major components 
including: 

l (2) The strategic goals for communication and an action plan for 
implementing the communication strategy for the next �ve years 
from 2020 to 2025. This action plan is speci�c to the overall SDGs 
communication and is separate from the actions for the 
communication of goal speci�c key messages. 

l (1) The principles for communication, which includes a set of 
guidelines that should be applied during the implementation of 
this strategy and communicating SDGs to all stakeholders. 

l (4)  The tools for implementing the strategy with the details for 
proposed institutional set-up and resources required for 
successful achievement of the strategic goals for communication 
of the SDGs in Pakistan. The guidance on monitoring and 
evaluation can be used to monitor the progress and track the 
success of this communication plan. 

l (3) Key themes for communication for the 17 SDG goals with the 
target audience and preferred tools for communication. The 
awareness and communication for goal speci�c themes will be 
delivered by the Communications Officer at federal SDGs Unit in 
collaboration with UNDP and Planning Commission's SDGs 
Section at Ministry of Planning Development and Special 
initiatives. A set of key messages, which are concise, clear and 
complete, can be developed for communicating the goals to the 
identi�ed target audience. The tools for communication are the 
medium of communicating a speci�c theme to the target 
audience. Speci�c consideration was given on factors like age, 
lifestyle, literacy limitation, access to internet while connecting the 
target audience to the tools for communication.

Methodology:
Principles for
Implementing the Strategy:

1. Ensure that no one is left behind 

 SDGs are integrated, indivisible and interlinked in nature and 
requires in depth discussion on the connection between goals 

 One of the key messages of the 17 Global Goals is 'leave no one 
behind'. As such, it is important to ensure that no one is left 
behind while communicating SDGs. All the communication 
tools used should be inclusive and applicable to a diverse 
audience including persons with disabilities and vulnerable 
groups including (but not limited to) elderly people and 
migrant workers. For example, all the video spots should 
contain captions and sign languages to reach audiences with 
different functional needs. Additionally, it is important to use 
multiple tools for communicating, to ensure outreach to a 
variety of audience keeping in mind the literacy, language 
pro�ciency, access to internet and lifestyle of the target 
audience. For example, some of the key messages developed 
should be in multiple language including Urdu, English and 
Regional depending on the target audience and their needs, 

2. Research and fact-based information: 

The key principles that should be followed during the implementing 
this strategy and communicating the key messages to everyone are 
detailed below.

 Readiness to Spread Awareness on the SDGs identi�es the 
importance of developing research skills together with 
universities and researchers to monitor the progress of SDGs. 
Additionally, the idea recommends development of online 
monitoring tool such as Development Info (DevInfo) to 
regularly monitor the progress of SDGs targets achievement. 
During communication of key messages, it is important that 
any communication messages relayed to the public and other 
stakeholders are informed by relevant and adequate research 
and information. Academia is to ensure that the messages are 
relevant, veri�ed, fact based, up to date, and do not cause 
confusion on its reception. Students can tag SDGs on their 
�nal year thesis and projects and share the ideation with the 
unit. 

 

3. Inter-linkages and synergies: 

SDGs in Pakistan: Principles for Implementing the StrategySDGs in Pakistan: Methodology:
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communication strategy. Some common features for 
successful communication identi�ed are: 

b.  Using various tools for communication of a single 
message such as social media, video spots, billboards, 
broadcast media, door-to-door campaigns, information 
to students. 

· Social mobilization i.e., engaging the wider public around a 
cause, usually with a view to convincing decision makers to 
act. An example would be a campaign that calls for the 
provision of services to survivors of violence against women 
through the government.

e.  The timing of delivering a key message should be relevant 
to the recent events to grab attention from the public. 

f.  The messages should show something that could be done 
individually to bring change or give ownership to the 
community to make a difference. 

 

 Creating the demand from public to achieve the SDGs is 
essential, where a human interest should be the focus of 
advocacy of the SDGs. Public advocacy can be taken via:

2. Public advocacy and public voice:

c.  Repetitive reminder of key messages via a song. 

a.  Using human-interest stories and examples from people 
in the community.

· Behaviour change communications, i.e., engaging the public 
or speci�c segments to change habits. An example would be a 
campaign that encourages schoolchildren to wash their 
hands frequently to avoid disease. 

 

Public advocacy ensures two-way communication systems that 
enable dialogue and that allow communities to speak out, express 
their aspirations and concerns and participate in the decisions that 
relate to their development. It is also about seeking change at different 
levels, including listening, building trust, sharing knowledge and skills, 
building policies, debating and learning for sustained and meaningful 
change. It is not public relations or corporate communications.

d.  Attractive and catchy slogans for key messages that are 
standardized across all sectors. 

communicating the SDGs and developing tools for 
communication. Working on interlinkages will ensure cost 
effectiveness, efficiency and increase the impact of the 
message delivered.  For example,  the �gure below 
demonstrates the linkages between water, energy, food and 
health.

1. Learn from experience: 
 It is important to re�ect on the experiences and develop on 

the successful examples of communication strategies that 
have been used in Pakistan while implementing this 

SDGs in Pakistan: Principles for Implementing the StrategySDGs in Pakistan: Principles for Implementing the Strategy

and targets. Breaking silos and working on the inter-
relationships between goals and targets is important for 
successful communication and implementation of the SDGs. A 
comprehensive approach will be given within this strategy for 
each goal and how its TG and Communication is going to be 
made. It is important to highlight these linkages while 
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3. Identify and develop partnerships, alliances and networks for 
SDGs communication 

 

The following are the five main strategic goals for communication of 
SDGs.

1.  Advocate for sustainable development and create public 
awareness on the SDGs 

2.  Mainstream SDGs into national developmental policies and 
plans by creating a dialogue among stakeholders 

4.  Strengthen and promote the role of youth and students as 
ambassadors for SDGs

The action plan is specific to overall SDG communication. The advocacy 
and communication specific to each Goal will be delivered by the lead 
agencies through identified key themes, target and tools for 
communication.

5.  Monitor the progress of SDGs outreach and awareness These 
strategic goals will be delivered through the plan below. 

Strategic Goals Template of the Action through 
communication for SDGs.
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Template of the Action through communication for SDGs.Template of the Action through communication for SDGs.
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This section outlines the key messages for communication relevant to 
each goal and a set of general key messages for communication regarding 
sustainable development and 17 Global Goals. 

Lead Agency responsible for the communication of these key themes: 
SDGs Federal SDGs Unit and SDGs Section at Planning Commission, 
Ministry of Planning Development and Special Initiatives. 

The concept of sustainable development and advantages and successful 
examples needs to be communicated together with SDG goals for 
successfully implementing the 17 Global Goals in Pakistan.

 The following table details out some of the general key messages 
relevant to all the Goals and covers the communication of 2030 Agenda 
for Sustainable development. These messages will be delivered through 
the action plan detailed below.

Co-Lead Agencies responsible for the communication of these key 
themes: Developmental Partners, Government Ministries & Bodies, 
Media 

 

Sustainable Development Goals: General Key Messages 

The overall SDG communication will be delivered through the action 
plan identified below as well. 

Thematic Areas 
for Communication

Template of the Action through communication for SDGs.
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Thematic Areas for CommunicationThematic Areas for Communication

National Communications Strategy
SDGs Support Unit32 National Communications Strategy

SDGs Support Unit 33



 

Sustainable Development Goals: General Key Messages 

This section outlines the key messages for communication relevant to each 
goal and a set of general key messages for communication regarding 
sustainable development and 17 Global Goals. 

 The following table details out some of the general key messages relevant to 
all the Goals and covers the communication of 2030 Agenda for Sustainable 
development. These messages will be delivered through the action plan 
detailed below.

The concept of sustainable development and advantages and successful 
examples needs to be communicated together with SDG goals for 
successfully implementing the 17 Global Goals in Pakistan.

Lead Agency responsible for the communication of these key themes: SDGs 
Federal SDGs Unit and SDGs Section at Planning Commission, Ministry of 
Planning Development and Special Initiatives. 

Co-Lead Agencies responsible for the communication of these key themes: 
Developmental Partners, Government Ministries & Bodies, Media 

The overall SDG communication will be delivered through the action plan 
identi�ed below as well. 

SDG 1 to 17: 
SDG wise model for 
Communication 
in Pakistan 

SDG 1 to 17:  SDG wise model for Communication in Pakistan
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